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It is my pleasure tgresent the Annual Report of the Consumer Affairs Authority (CAA) for 2017
outlining the performance of the Authority.

Upon reviewing the performance of CAA after 14 years of its establishment, it must be noted that the
Authority has been able to achieva significant extent of its statutory objectives of protecting the
consumer in a competitive business environment.

In the current technologically advanced era, any educated consumer in an open economic business
environment may face irregular tradpolicies such as, unfair trade practices, conditional business,
curtailing the sale and unfair trading conditions etc. which negatively affect the wellbeing of the
consumer. The CAA has taken great efforts to protect consumers within this critical engitbimn
issuing new and special Directions as permitted by law. With the collaboration of the Sri Lanka
Standards Institution, Sri Lanka Customs, Ministry of Health, Ministry of Telecommunication and Digital
Infrastructure, CAA has embarked on many consufinendly actions to protect and educate the
consumers. In addition, the Authority has also been involved in launching workshops and seminars
aimed at educating both traders and consumers, thereby ensuring the emergence of knowledgeable
consumers as wedls traders in the business environment of Sri Lanka.

In 2017, the Authority conducted 255 general public awareness programmes and 214 trader awareness
programmes to educate the general public and traders. In addition, 105 School Awareness programmes
were also conducted in order to educate the younger generation of Consumer Rights. In the meantime
25,605 successful raids were conducted resulting in 25,071 Court cases being instituted aga inst errant
traders. The imposition of fines in these cases isxitess of Rs. 98 million. Itis a 7.7% increase of the
fines imposed in comparison with 2016.

The mandate of the Consumer Affairs Authority empowers the Authority to intervene into Consumer
Complaints and 2301 complaints have been received in the 3@&¥, and inquiries were conducted

and Orders were issued. Steps were taken to initiate legal action in court against the parties who had
not complied with the Orders.

| take this opportunity to express my grateful thanks to the members of the Bodbiteftors and staff
members of the Authority who were instrumental in achieving this success.

| also express my profound thanks to Hon Minister Rishad Bathiudeen M.P. and the Secretary, Ministry
of Industry and Commerce for their valuable advice, motoraind guidance.

Finally, let me also thank all consumers/complainants who have sent commendations appreciating the
services provided by the Authority.

Dr\. .Lg.iith‘ N Senaweera

Chairman



Consumer_Affairs Authority

Vision

A Well ProtectedConsumer within a Disciplined Business Culture

Mission

To Safeguard Consumer Rights & Interests through Consumer Empowerment, Regulation of Trade
and Promotion of Healthy Competition

Corporate Goals

1) A delighted consumer through regulation of trade

2) Provideredress to Consumers affected by unfair trade practices

3) Consumer empowerment through education and awareness

4) Protection of traders and manufacturers against attimpetitive trade practices and
promotion of healthy competition

5) Organizational developmenhtough capacity enhancement

Corporate Values

T Trust
Maintaining consistency of performance and ensuring dependability
1 Honesty and Integrity
Being sincere and be fair and righteousness in all activities
1 Accountability
Maintaining transparency and baccountable and responsible in whatever task that is
performed
1 Team Spirit

All employees working together to achieve common goals improving mutual understanding,
respecting and trusting each other with proper communication exibility
1 Recognition

Admire and appreciate outstanding performance of employees
1 Commitment

Dedication towards accomplishment of given tasks
1 Responsiveness

Willingness and readiness to provide services
9 Creativity and Innovativeness

Generating new ideas for contious improvement irall aspects



1% & 2" Floors
CWESecretariat Building
No. 27, Vauxhalbtreet
Colombo 02

07.03.2019

Hon. Minister ofindustry & Commerce, Resettlement of Protracted

Displaced Persons and-Gperative Development
Hon Minister

In terms of theSection 14(2) of the Finance Act No 38 of 1978erewith submit the Annual
Report for the Year A¥ together with audited Balance Sheet, Income and Expenditure Accounts
FYR GKS ' dZRAG2NI DSYSNY f Qa wSL2 NI o

| remain,

Yours faithfully,

I’jr ?_éllth Swweera

Chairman
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Introduction

The Consmner Affairs Authority has been established by the Consumer Affaitkority
Act No 9 of 2003 by repealing the Consumer Protection Act No 1 of 1979 and the Fair
Trading Commission Act No 1 of 1987 and the Control of Prices Act of 1950.

As per the preamble of the Act, the overall objective of the Consumeirg\#aithorily is

to provide forthe better protection of consumers through the regulation of trade and the
prices of goods and services and to protect traders and manufactagaisistunfair trade
practices and restrictive trade practices. Moreover, it is expeatgordmote competitive
pricing wherever possible and ensure healthy competition among traders and
manufacturers of goods and services.

Constitution of the Authority
In terms of the Provisions of the Act, the Authority consists of a Chairman and not less
than ten other members appointed by the Minister from among persons possessing

qualifications and experience as specified in the Act.

Members of the Authority
The names of the Members whelld office as at the end of 205Bfe as follows:

1. Mr. Hasitha Tiekeratne Chairman

2. Dr. M M Hilmy Full Time Member

3. Mr. M Z Razeen Full Time Member

4. Mr. AR B Nihmathdeen Full Time Member

5. Ms.D C W Hapugoda Treasury Representative

6. Mr. ST Abeygunawardana  Memberc resigned- 08.09.2017

7. Mr.MTA Zain Member

8. Mr. Ruban Wickramarachchi Member

9. Mr. H B Dayaratne Member

10. Mr. Varuna Suren Alawwa Member

11. DrA M M Riyas Member

12. Mr. Sinnathamby Nagiah Member

13. Mr. Abdulla Nazeer Member

14. Mr. AH M U Aruna Bandara Observer, Line Ministry Representative
Staff of the Authority

Mr. Hasitha Tillekeratne continued to serve as lie Chairman during the year 2017
Mr. D Jeevanadar(SLAS) wasppointed as Director General of the Authority from
01.01.2017



Heads of the visions of the Authority

1 Ms.Deepthi Tissera 2 .Ms. Chandrika Thilakaratna
M.PA [PIMSri JK Attorney-at-Law B.Sc Agri (Sp) M.Sc (Mgmt)
Director- Compliance & Enforcement Directorc Consumer Affairs & Information
3 Ms. Shanthini Thiruneelakandan 4 . Mr. Sampath Angulugaha
[ACEA] B. Com (Sp) HonslBA, MIM )SLAIPM(SL),
Director- Competition Promotion AUKAP, PG Dip in Pers & HRMp in PM
Resigned; 06.11.2017 Director- Human Resources & Admin
5 Mr. W M Priyantha 6 . Ms. Niranjala Jeganathan
MPM, B.Com (Sp) Hons, AIPFM, DPF /1 a.! 0 WQ LJdzNJ 0
Director¢ Finance Director - Pricing & Management
7 .Ms. Rasika Savithri Wijesekara
B.Sc Accounting (Sp) Hon USJ, CBA,MAAT InAemwtitdr

1.4 CONSUMR AFFAIRS COUNCIL

This Council has been established consisting of three specialists with wide expemnience i
the field of Commercial Law, Business Enterprise Management, Trade Practices and
Consumer Kairs. It should attend and determine all requestsferred to it by the
Consumer Affairs Authority. In addition, it is responsible for investigating and deciding
complaints relating to an-competitive behaviors underestion 38, fixing of maximum

retail price under Section 19 and charging undue pricateumsections 19 and 20 of the

Act.

Members of the Consumer Affairs Council

Mr. N M Shaheid - Chairman
Mr. D W Johnthasan - Member
Mr. M D M Rizvi - Member

Ms. Lekha Aryaratne (Attornegt-Law) - Secretary to the Council
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Objectives ofthe Authority

a. To protect consumers against the marketing of goods or the provision of the services

which are hazardous to life and property of consumers

b. To protect consumers against unfair trade practices and guarantee that consumers

interests shall bgiven due consideration.

c. To ensure that wherever possible, consumers have adequate access to goods and

services at competitive priceand

d. To seek redress against unfair trade practices, restrictive trade practices or any other

form of exploitation of casumers by traders.

Functions of the Authority

Control or eliminateg

a.
b.

C.

restrictive trade agreement among enterprises

arrangements with enterprises with regard to prices

abuse of a dominant position with regard to domestic trade or economic
developmentwithin the market or in a substantial part of the market; or

any restrain of competition adversely affecting domestic or international trade or

economic development

Investigate or inquire into anttompetitive practices and abuse of a dominant position

Maintain and promote effectiveompetitionbetween persons supplying goods or services

Promote and protect the right and interests of consumers, purchases and other users of

goods and services in respect of the price, availability and equality of saads gand

services and the variety supplied.

To keep consumers informed about the quality, quantity, potency, purity, standards and

price of goods andesvices made available for purchases.

Carry out investigations, inquiries in relation to any mattercsfped in this Act.



7) Promote competitive prices in markets where competition is less than effective.

8) Undertake studies, publish reports and provide information to the public relating to market

conditions and consumer affairs.

9) Undertake public sector argtivate sector efficiency studies.

10) Promote consumer education witlegard to good health, safety and security of consumers

11) Promote the exchange of information relating to market conditions and consumer affairs

with other institutions

12) Promote, assist andncourage the establishment of consumer organizations

13) Charge such fees in respect of any services rendered by the Authority

14) Appoint any such committee or committeas may be necessary to facilitate the discharge

of the functions of the Authority; and

15) Do all suctother acts as may be necessary for attainment of the objects of the Authority

and for effective discharge of the functions of such Authority

Performance of the Consumekffairs Authority

As per the organization structure, the Authoritpnsists of 6 divisions operating under 6

Directors and Internal AuditThey are;

1) Consumer Affairs & Information

2) Compliance & Enforcement

3) Pricing & Management

4) Competition Promotion

5) Finance

6) Human Resource and Administration

7) Internal Audit



The performance of the Consumer Affairs Authority duringythar 207 is presented as below

1. Protect Consumers against hazardous and substandard goods and services

a. Directions issued under Section &hd 12 of the Act

9 Direction No & ¢ Direction formanufacturers, importers, distributors & traders that they
shall not manufacturer, import, distribute, store or sell or display for sstppse for sale
or offer for sale, whasale or retail, product/items of operating voltage nor exceeding
250v & listedthere in without the SLS Products certification Mark issued by the SLSI.
(Plugs, Cables reels fitted with plugs & socket outlets)

9 Direction No 64¢ Direct in on manufacturers importers, distributors & traders that they
shall not manufacture, import, disbute, store or sell or distribute, store sell or display
for sale, expose for sale or offer for sale, wholesale or retail any electrical appliance of
operation voltage not exceeding 250v,unless it carries an electrical plug.

b. Ordersissued under Sectia?0(5)of the Act
1 Order No.4Q; Maximum Retail Price of Mysore Dhal, Dried Sprats, Green Mdgfnite
Sugar, Potatoes
9 Order No. 4k Maximum Retail Price of Rice
Order No. 42, Maximum Retail Price afocally & Imported Rice
Order No. 43; Rescinded Order No. 39&40 MRP of the White Sugar & Frozen or Chilled
Broilers Chicken Meat
Order No. 44, MRP of Locally produced Rice & Imported Rice
Order No. 4% Rescinded Order N¢4 on MRP of Rice
Order No. 4&; Rescinded the Order no. 40 &RP of Dried Sprats
Order No. 4% Remove the item Sustagen 400g in Order No 39
Order No. 48 MRP of Mysore Dhal, Dried Fikhatta, Salaya, Coconut
Order No. 49; MRP of Imported &ocal Nadu Rice.

= =4
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C. Monitoring of substandard imported goods

Action has been taken to liaise with the Sri Lanka Standards InstitatidnSri Lanka
Customsto avoid substandard goods entering at the point of entry in to the country.
Monitored 67 such cases where SLSI recommended goods to {experted for non
compliance to standardsnder the import inspection scheme.

d. Represented in Natital Committees and contributed to introduce licies / legislation to
protect consumers

The CAA representdational level committees operating under the Ministry of Health,
Ministry of Technology and Research, Ministry of Environment, Ministry of Power and
Energy, National Council for Economic Development and contributes to introduce policies
and legislationsd protect the consumers.



2. Protect Consumers against deceptive conduct and unfair trade practices
a. Awareness Programs for the Business Community
Protecting, upgading and empowering vulnerable groups by awareness with civil
society outreach programs are more effective way to promatenpetition. Thishas

been implemented through planned and designed trader awareness programme.

During 201Authority has conducte@14 programmes for the business community.

Table¢ 1- Trader Awagenessprograms conducted in 2017

Province District Traders
Awareness
Programs
No of Programs
Kandy 10
Central Province Matale 13
Nuwara Eliya 08
Ampara 18
Eastern Province Batticaloa 02
Trincomalee 14
North Central Anuradhapura 04
Province Polonnaruwa 10
Jaffna 01
Kilinochchi 07
Northern Province Mannar 15
Mullaitive 29
Vavuniya 12
North western Kurunegala 02
province Puttalam 06
Sabaragamuwa Provinc Kegalle -
Ratnapura 03
Galle 07
Southern Province Hambantota 09
Matara 05
Uwa Province Badulla 04
Monaragala 02
Colombo 26
Western Province Gampaha 03
Kalutara 04
Total 214
b. Market raids andrvestigations

10



As per the provisions of the Consumer Affairs Authority Act, raids are being conducted
for violating the labeling instructions, selling above the marked price, refusal to sell
goods, deny the possession of goods, hoarding of goods, increase of retablesath

price of certain goods without prior written approval of the Authority, risplaying

of the price lists, non issuing of receipts to purchasers, misleading or deceptive
conduct and false representations done by the manufacturers/ traders. Theewus
traders are prosecuted in the respective magistrate courts and fines imposed base

the provisions granted ifection 60 of the Act.

Table2- The Progress on Market Raidsd Fines Imposed

Activities carried out (Target) Number of | Number Fine
Raids of Cases| Imposed
(Rs)

Market raids and investigations
- Market Investigations on Section 10 (Violatio 9,825 9,081 37,434800
of directions issued under Section 10)

- Market Investigations on Section 11 (Selling | 1,044 871| 2,856,600
a higher price than the marked price)

- Market Investjations on Section 12 (Nen

compliance with the standards) 122 134 628,500

- Market Investigations on Section 15 37 7 12,000

- Market Investigations on Section 16 (Denial ¢ 17 31 80,000
possession of any goods)

- Market Investigations on Section 17 (Hoardir 0 0 0
of Goods)

- Market Investigations osection 18 (Violation 15 32 82,500
on MRP)

- Market Investigations on Section 20 2,331 2,023| 8,402,500

- Market Investigations on Section 26 (Non 6,909 7,189 20,692,400
displaying the price list)

- Market Investigations on Section 28(Traders 19 17 501,000
issue receipts to purchasers.)

- Market Investigations on Section 30 2,504 2,698 | 13,904,600
(Mideading or deceptive conduct)

- Market Investigations on Section 30 and 31 1,719 1,705| 8,843,900
(Misleading and false representations)
Market Investigations on Section 31 (False 1,063 1,283 | 4,836,350
representation)

Total Raids and Fines 25,605 25,071 98,275,150

SPECIARAIDS CONDUCTED BY CONSUMER AFFAIRS AUTHORITY

11



Conduc_tlng ?':é;'d 0('; ?hulgebSTOCk of Conducting a raid on stock of expire
cosmetics with fraudulent labels cooking oil

Conducting a raid on 50,000 kg of garlic ~ Conducting a raid on drinking wate
which is not suitable for consumption bottles with fraudulently labeled SL
certification

Raids Conducted by Consumer Affairs Authority

2,684

Number of raids

Fines Imposed by Consumer Affairs Authority

12
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3. Provide redress to Consumers affected by unfair trade practices

a. Handling of Consumer Complaints

Consumer Affairs Authority intervenes in to consumer complaints based on the

provisionsgranted in segons 13 and 32 of the Act. The Authority can inquire in to

complaints regarding sale of goods and to the supply of services which does not

conform to the warranty or guarantee given by implication aherwise, by the

manufacturer or trader

The progress of haticdhg consumer complaistduring 2017s presented imables-3 &4

Total
Total Complaints received 2301
(a) By Mall 1989
(b) By Phone Calls 312
Raids( Head office/district office) 95
Referred to other institution 211
Complaintgeferred for inquiries 512
Discussion held on consumer complaints & 1129
discussion held prior to inquiries
Discussions concluded (closed files) 520

(including previous year complaints)

Tableg 4 - Inquiries conducted in to Consumer Complaints

Inquiries conducted in terms of public complaints

13



Number of inquirieheld 611
Continuation of inquiries from previous year/month 338
New Inquiries 273
Inquiries settled 127
Orders issued 122

(Includingprevious year complaints)

Court Cases

Category 2017

New cases filed bgompliance & 59
Enforcement

Appearance in Court 479
Fines (receiving Court cases) Rs. 130,000/
Trials conducted 106

4. Consumer Education anmpowerment
a. Consumer Awareness Programmes

The Consumer Affairs Authorituse electonic and print media, seminars and
workshops, exhibitions etc to educate the public on their consumghts and
responsibilities, arrent consumer law, good consumer values and good business
practices etc. In addition to above programmeépnsumer Rlgs Day is being
celebrated with the participation of consumer groups and business community. 4sland
wide awareness programmes were conducted on consumer rights and améds

regulationsof the Act.

1 Tablec5- Awareness Prograsiconduded by the CAA

14



Province District Trader General School
Awareness Public Awareness
Kandy 10 8 1
Central Province | Matale 13 2 -
Nuwara Eliya 8 14 6
Ampara 18 05 10
Eastern Province | Batticaloa 2 11 8
Trincomalee 14 20 12
North Central Anuradhapura 4 13 -
Province Polonnaruwa 10 13 5
Jaffna 1 15 11
Kilinochchi 7 6 2
Northern Province| Mannar 15 5 5
Mullaitive 29 14 6
Vavuniya 12 8 5
North western Kurunegala 2 11 3
province Puttalam 6 16 1
Sabaragamuwa | Kegalle - 3 1
Province Ratnapura 3 9 2
Galle 7 11 1
Southern Province| Hambantota 9 16 4
Matara 5 3 7
_ Badulla 4 9 3
Uwa Province
Monaragala 2 1 2
Colombo 26 32 8
Western Province | Gampaha 3 1 -
Kalutara 4 9 2
Total 214 255 105

Tablec 6 - Establishment of Consumer Organizations
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Province District School Consumer| School Consumer Consumer
Organization Circle Registered Organization
established established

Kandy - - 1
Central Province | Matale - - -
Nuwara Eliya 2 1 3
Ampara - 2 2
Eastern Province Batticaloa 6 9 2
Trincomalee 2 2 1
North Central Anuradhapura ) i i
Province Polonnaruwa 3 - -
Jaffna 1 1 -
Kilinochchi 1 3 -
Northern Mannar 5 11 N
Province
Mullaitive 1 3 1
Vavuniya 4 1 1
North western Kurunegala 1 ) 1
province Puttalam 1 - -
Sabaragamuwa Kegalle ) ) 1
Province Ratnapura - - -
Galle - - -
Southern Hambantota 1 - 3
Province
Matara - - R
Badulla - - -
Uwa Province
Monaragala - - -
Colombo - - 2
Western Provincel Gampaha - - 5
Kalutara - - 1
Total 28 33 24

16



Awareness Prograsiconducted by ©@nsumer Affairs Authority

' . 2 ) i
Exhibition stall of CAA &hilpa Abimani
2017V exhibition aBMICHColombo

ConductingSpecial discussion with
Coconut Development Authority &
Coconut Cultivation Board

Conducting Trader Awareness Programs Conducting an Awareness Progmmat

District Office

5. Protection of traders and manufacturers against amtbompetitive practices and
promotion of healthy competition.

| Activity | Total |

17



Investigation into complaints from trade
Intervention on complaints made to the CAA in resp
of anti-competitive and unfair trade practices

1 Complaints received from previous period 04
1 Complaints received during the period 29
1 Complaints transferred to the Council 01
1 Complaints disposed during tiperiod 24
1 Complaints under progress 08

Maintaining level playing field for fostering competitions
Implementation of government policy on five products
identified currently under the Gazette notification |
1505/15 of 11/07/2007
1 Received Applications 321
1 Proceed Applications 321

Price surveillance on essential commodities
91 Section 18/20 report based on Colombo & subur 12
1 District wise data analyzing and reporting 11

Price monitoring on food commodities

Reports ordaily retail prices of Vegetablé25 products) 276
Reports on daily prices &fuits (15 products) 141
Reports on retail prices on essential godas products) 276
Reportson retails prices on fish 224
Special price Reports 151
Research Study 02
Special Study 04
Conduct Awareness 08 programs

Interactive Mobile Service (1977)

Retail price information to citizens through interactive mobile response (Short code 1977)
During the year Authority continued to provide the service through its short code
telephone number 1977 and interactive mobile service retail markets (Colombo Pettah,
Dematagoda, Borella, Nugegoda and Wellawatta) retail prices are collected on daily basis
for vegetable, fruits and food commodities. Fish price are collected from Paliyagoda
market. These are uploaded into the system daily. This enables the consumers to make a

well informed decision on their purchases.

Establish and maintain effective rationships with other regulatory Authorities and
stake holderorganizations

01) Ministry of Mahaweli Development & Environment
18



A) Ministry Committees for Environmental Protection.

1 National Steering Committee (Basel / Rotterdam / Stockholm conventions /

= =2 =/ = -

T

Minamata convention)

National Ceordinating Committee

National GreerProcurementPolicy & Guide Lines

National Ewaste Management Policy Committee

Globally Harmoized system review Committee (I€8de)
Inter-AgencyExperts Working Group (IAEWEGSWITCH AS Program

Project on Sustainable Consumption and production

B) Central Environmental Authority

T

National Implementation Plan Review Committee for sound management
& Chemicals.
TACMIC¢g Technical Advisory Committee for Management of Industrial

Chemicals.

02) Ministry of Telecommunication & Digital Infrastructure

Member of the Steering Committee (PSC) for GIC 1919

03) Sri Lanka Customs

Engage with Custom Single Window System.

04) Traders Assaociations and Chambers of Industries

Maintain cordial relationship in order taassist the industries in ensuring

competition.

05) Ministry of Health
01.

06)

07)

02.

03.

Member of theFood Advisory Committee
National Medicines Regulatory Authority (NMRA)

Member Borderline Products Evaluation Committee
National Medicine Regulatory Authority

Cosmetic Evaluation Stbommittee
National Medicine Regulatory Authority

Sri Lanka Accreditation Board
Policy Advisory Committee

Sri Lanka Standards Institution
Sectorial Committee on Food products
ISGCopolco Camittee

National Electro Technical

19



08) Sustainable Energy Authority
Advisory Committee Meeting

09) National Cleaner Production Centre
SteeringCommittee

10) Registrar of Pesticides, Department of Agriculture
Industrial Pesticide Sub Committee

11) Export Development Board
National Export Strategy

12) National Building Research Organization
Product Certification Advisory Committee

13) Ministry of Finance
Cost of Living Committee Meeting

Ensure Reasonable Pricing

a. Price Regulation of specified goods
The Consumer Affairs Authority intervenes into the market prices of identified
commodities based on the powers vested in sections 18, 19 and 20 of the Act. Actions
taken by the CAA to stabilize/ fix the prices of selected commodities is presenfealia

-7 below.

Tablecg 7 - Action taken by the Gnsumer Affairs Authorityto stabilize/ fix the prices of specified

items

Commodity Action taken

Cement Determination has been issued for 0& of Cement applicatian

Full Cream Mil| Determination has been issued for ONo of FiIll Cream Mill

Powder Powderapplications.
Infant Milk| Determination has been issued fot No of drugs applications.
Powder

Interim Orders

Items No of applications

Cement 05

20



Infant Milk Powder 03

Gas 08

b. Capacity Enhancement of the Organization
a. Staff Development

Consumer Affairs Authority considers the development of the staff in their relevant
fields is an investment whichcontributes to uplift the quality of our services. Details
of the staff trainingprogramsheldin 2017is presented irmable8 below.

Tableg 8 - Staff Training& DevelopmentProgramsheld in 2017

# Title of the Course N.O'. of
Participants
01 | 5™ BRICS International Competition Conferer®eazil 01
02 | AAT Conference 2017 01
03 | Diploma in English Language 2016/2017 01
04 | Diploma in Executive Secreta&yAdministrative Practice 01

05 |[CStf26aKAL)I t NEANF Y daLYLINE P X yKErdaR 01

06 | Induction Training for Newly Appointed Investigation Officer 50
07 |[LYUGSNYIFGA2Ylf ¢SOKYAOFf 22NJ]ak 01
NE3IdzA | GA2yac
08 |[LYGSNYFGA2Yy LT ¢NI Ay Bfdect and@gaNdatiorn 02

Managemeng-Thailand

09 | ProfessionaDiploma in Total managemegMalaysia 01
10 | Seminar on New Inland Revenue Act 03
11 | Seminar on rules and regulations on foods 05
12 | Special Lecture on Division Makipgrils and Remedies 03
13 | Training Program on Disciplinary Procedure 01
14 | Training Program on Duties & Responsibilities on Accounts Clerks 02
15 | Workshop on Good Agricultural and Postharvest Practices for Con 01
Safety

16 | Workshop orusage of Mass Media 01

Total 75

b. Strengthening the Staff position of the Authority

Salary

Code Designation Approved @dre | Existing @dre

21



HM 21

Senior Manager

Director General 1 1
HM 1-1 Director 6 6
Secretary to the Council 1 1
MM 1-1 | Manager
Internal Auditor 1 1
DeputyDirector 15 5
Assistant Director 3
Deputy/ Assistant DirecteRegional 9 8
JM 11 Junior Manager
Audit Officer 2 1
System Administrator 1 1
Senior Investigation Officer 27 25
Senior Statistical Officer 1 0
Senior Market Research & Analyst 1 0
Senior Accounts Officer 2 1
Confidential Secretary (DG) 1 0
Confidential Secretary (Chairman) 1 1
Senior Admin/HR Officer 1 0
Senior Legal & Enforcement Officer 2 1
Senior Costing Officer 1 1
MA 52 Enforcement/ Operational/ Extension
Data Ceordinator 1 1
Statistician Officer 1 1
Market Research Analyst 1 1
Documentation Officer 6 4
Librarian 1 1
Costing Officer 15 2
Accounts Officer 6
Administration Officer 5 3
Legal & Enforcement Officer 3 3
Investigation Officer 200 224
MA 2-2 Management Assistant (Tech)
Book Keeper 1 0
MA 1-2 Management Assistant (Non Tech)
Management Assistant 31 31
PL3 Primary Level Skilled
Driver 18 24
PL1 Primary Level Unskilled
Office Aide 14 13
Total 370 370

22




c. Staff Motivation and Welfare
During the year, several steps such as medical Insurance Scheme, Cultural and Religious
Programmes, Staff Development Programmes, Employee Recognition were continued in

order to provide a pleasant and conducive working environmentte staff.
C. Amendments to the CAA Act

Amendments finalized with reasons/rationale for the proposals.

CONSUMER AFFAIRS CIQW

The Consumer Affairs Council administratively functions under the Consumer Affairs Authority and
is conferred withpowers by the Act to hear and determine references made to it by the Authority,
mainly in the area of anttompetitive practices. In terms of the provisions of the Act, cases on
excessive pricing, market imperfections and market manipulations are alag beferred to the
Council for investigation. Where necessary the council is empowered to recommend ceiling on

prices at which goods shall be sold or services shall be provided.

Complaints/ References

No. of complaints

Activity
Received | Decided/setled or reports
submitted by the Council (includin
previous year)
Ensure redress against agthmpetitive Dismissed; 02
practices which operates against pul 03 Pendingc 01
interest Decisiong 01 (CAC/51/2016)
Recommend a ceiling price of goods _
_ 11 Recommendation 09
and services
Investigations under excessive prices 02 Recommendation 01

(including previous yeatomplaintg

A

CONSUMER AFFAIRS AUTHORITY
STATEMENT OF FINANCIAL POSITION AS AT 31ST DECEMBER 2017
23



As at As at
31.12.2017 31.12.2016
ASSETS LKR 000 LKR 000
Current Assets
Cash and Cash Equivalents 52,317 15,354
Trade and Other Receivables 31,984 18,385
Inventories / Stocks 1,062 1,031
Other Current Financial Assets 7,215 5,523
92,578 40,294
Work In Progress (Development Phase) 121 121
Non - Current Assets
Investment 230,520 218,495
Gratuity Fund Investment Account 20,633 18,737
Other NonCurrent Financial Assets (Staff Loan) 12,864 6,333
Lease Hold Building 825 850
Property, Plant and Equipment 63,879 86,123
328,721 330,538
Total Assets 421,419 370,953
LIABILITIES
Current liabilities
Accrued Expenses 39,695 32,361
Payables & Other Liabilities 12,255 2,199
51,950 34,561
Non-Current liabilities
Provision for Gratuity 50,071 45,579
Total liabilities 102,021 80,140
Total Net Assets 319,398 290,813
NET ASSETS / EQUITY
Accumulated Fund 63,191 63,191
Deferred Income 49,545 71,790
Reserves 206,662 155,832
319,398 290,813
Total Net Assets / Equity 319,398 290,813

The Accounting policies and Notes on pages form an integral part of these Financial Statemen
Board of Directors is responsilflar the preparation and presentation of these Financial Stateme
These Financial Statements were approved by the Board of Directors and signed on their beha

DirectorFinance Director General Chairman
Consumer Affairs Authority Consumer Affairs Authority Consumer Affairs Au
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Revenue
Recurrent Grant
Fine Income

Other Income

Expenses

Personal Emoluments
Travelling

Supplies and Consumable
Maintenance

Contractual Services
Depreciation

Other Operating Expenses
Finance Cost

Total Expenses

Loss of disposal of Assets

A

CONSUMER AFFAIRS AUTHORITY

STATEMENT OF FINANCIAL PERFORMANCE FOR THE YEAR
ENDED 31ST DECEMBER 2017

Total Net surplus /(deficit) for the period

CA>

As at
31.12.2017

LKR 000

380,652
32,758
62,164

475,575

(255,697)
(12,480)
(11,859)

(8,643)
(54,024)
(37,416)
(44,568)

__(57)

(424,744)

50,831

50,831

As at
31.12.2016

LKR 000

292,000
29,900
50,863

372,763

(221,336)
(12,895)
(10,605)

(9,782)
(42,115)
(33,410)
(35,803)

136
(366,083)
6,681
(21

6,660



CONSUMER AFFAIRS AUTHORITY

CASH FLOW STATEMENT FOR THE YEAR ENDED

31ST DECEMBER 2017

Cash flows from Operating Activities
Surplus / (Deficit) from ordinary activities
Adjustment for

Profit /(loss) of disposal assets
Depreciation

Gratuity Provision

Amortization

Decrease in Intangible Assets ( Work In Progress)
Operating profit before working capital changes
Increase irpayables Note |

Increase in other current assebsote Il
Gratuity Payment

Net cash flows from operating activities
Cash flows from Investing Activities
Purchase of Plant and Equipments
Investment in Gratuity Fund

Increase in Investments

Decrease in Long term Loan(Staff Loan)
Net cash flows from investing activities
Cash flows from Financing Activities
Treasury Grant Capital

Depreciation

Deferredincome

Net cash flows from financing activities

Net Increase / (Decrease) in cash and cash equivalents

Cash and cash equivalents at beginning of period
Cash and cash equivalents at end of period

CAD

2017 2016
LKR 000' LKR 000’
50,831 6,681
- (21)
37,416 33,410
7,211 6,939
25 25
- 1,481
95,483 48,515
17,389 3,210
(15,322) (599)
(2,720) (1,506)
94,830 49,620
(15,171) (12,208)
(1,896) (1,057)
(12,025) (23,314)
(6,530) 1,956
(35,622) (34,623)
15,171 12,000
(37.416) (33,410)
(22,245) (21,410)
(22,245) (21,410)
36,963 (6,411)
15,354 21,765
52,317 15,354

26



1.2

1.3

14

15

2.2

2.3

NOTES TO THE ACCOUNTS

Corporate Information

Consumer Affairs Authority (CAA) was established under the Consumer Affairs Authority
Act No. 09 of 2003 by repealing the Consumer ProtectionMaxi of 1979, the Fair
Trading Commission Act No.1 of 1987 and the Control of Prices Act (Chapter 173).

As per the Public Enterprises Circular NRED/58/02 dated 1% September 2011,
| 2yadzYSNI ! FFFANR ! dZiK2NA GO ASIDNE SAR AR RG]
Agencies.

Principal Activities and Nature of Operation

The Principal Activity of the Authority is to protect the Consumers and the  regulation
of trade.

The number of employees of the Authority at the end of the year 2017 is 383.

Significantshareholding/ Equity

Consumer Affairs Authority is mainly granted by the Treasury. Net balance of the Fund,
that is formed by 1/3rd of the fineincome which is a direct income to the
Authority, is also represented in the equity of Authority.

Government Grants

Government grants are recognized where thexyeeasonable assurance that the grant will

be received. When the grant relates to an expense item, it is recognized as income for the
year. When the grant relates to an asset, it is recognized as income in equal amounts over
the expected useful life of threlated asset.

When the CAA receives grants of nagnonetary assets, the asset and the grant are
recorded at nominal amounts and released to profit or loss over the expected useful life in
a pattern of consumption of the benefit of the underlying asdst equal annual
installments. Government grants related to assets and non monetary grants at fair value
have been presented in the balance sheet as differed income.

General Accounting Policies

The financial statements of Consumer Affairs Authority (CAA) have been prepared in
accordance with Sri Lanka Public Sector Accounting Standards (SLPSAS) issued by the
Public Sector Accounting Standards Committee of The Institute of Chartered Accountants
of Sri Lanka.

The Financial statements have been prepared on historical cost basis and prospective
recognition for change in accounting estimates.

Fine Income
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2.3.2

2.3.3

2.4

3.1
3.1.1.

3.1.2

3.1.3

3.14

315

Income earnings from the fines were earlier excluded from the statement of fialanc
performance since those were not utilized for the general activities of the Authority. From
year 2011 onward CAA utilizes this income with approval from the General Treasury.
Therefore, fines income is treated as an income and all the related expandescomes

to the fines have shown at the statement of financial performance.

There are some instances where CAA receives money as fines income but cannot
recognized at the same time due to the differences between the case numbers given by
the relevant raiding officers of CAA & the numbers (information) given by the relevant
Courts with their remittances. They are normally transferring to Suspersees Income
account with the purpose of verification whether they are actually disserve to the
Authority or mistakenly remitted by the Courts. If such money remains unrecognized until
the next year end then they are credited to the Consumer Protection Fund of the
Authority.

According to the past experience, it is observed that almost all of atifikd fine income
reflected the fine receivable.

Financial Year

Financial Year of the Authority is the calendar year which ends d®&tember.

Assets Bases and of their valuation
Property, Plant and Equipment

CAA chooses cost model as its accounting policy and prospective recognition for
accounting estimates. (SLPSAS 7)

Property, Plant and Equipment are stated at cost, net of accumulated depreciation which
includes the replacing components parts of the PmtypePlant and Equipment. When
significant part of the Property Plant and Equipment are to be replaced the CAA
derecognizes the replaced part, and recognizes the new part with its own assbciat
useful life and depreciationRepair and Maintenance costs earrecognized in the
Statement of Financial Performance as incurred.

Any revaluation surplus is recognized in the Accumulated in Equity in the Asset
Revaluation Reserves.

The cost of Property Plant & Equipment is the cost of purchasesrmtruction with any
expenses incurred in bringing the assets to working condition for its intended use.

Expenditure incurred for the purpose of acquiring, extending or improving assets of a
permanent nature by means of which to carry on the busger to increase the life time
of the assets has been treated as Capital Expenditure.

Work in progress
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3.2

3.2.1

3.2.2

3.2.3

3.24

3.3

3.4

3.6

3.6.1

This represents the amounts spent for the software development & implementation which

is as follows.
Estimated total | Completed work Balance to be
cost (Rs.) (Rs.) completed/certified as
(WIP) @ 31.12.2017 (Rs.)
HR Package 165,000.00 121,250.00 43,750.00
Total 165,000.00 121,250.00 43,750.00
Depreciation

All the assets acquired are depreciated by the Autharitpnmencing from the month the
asset is available for use.

Depreciation has been provided on a consistent basis so as to write off the cost of
Property Plant and Equipment over their estimated lives as follow.

Office Furniture & Fittings 10%
Office Equipment 10%
Computer Equipment 20%
Computer Software & Web Designing (Intangible Assets) 20%
Motor Vehicle 20%
Office Partitions 20%
Non Consumables 10%

Consumer Affairs Authority uses the straighe method in computing depreciation.
No depreciation is made for Library Books.

Value of depreciation relating to the year is transferred to the Differed Income Account.

Building Premiseg Kurunegala

Payment of Rs. 1 Million for the building premises which has been assigned by District
Secretary of Kurunegala to Kurunegala District Office of CAA is amortized over 40 years.

Debtors & Receivables

Debtors & Receivables are stated at the amount thaty are estimated to realize.
Inventories are valued at either the lower of cost or net realizable value

Cash & Cash Equivalent
Cash & Cash Equivalent are defined as Cash in Hand, Cash in Bank and
Investment.

short term

For the purpose of Cash Flow Statement, Cash & Cash equivalent consist of cash in hand
and deposits in Banks.
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3.7

4.2
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422

Fixed deposits

Fixed Deposits of the CAA are classified under investment. Since CAA has past experience
that Fixed Deposits are not withdrawmithin period and it is assumed that majority of

Fixed Depositaill remain at least 3 yearsFixed Deposits are measured initially at cost.

Liabilities & Provisions
Payables
Payables are stated at their costs.

Retirement Benefit Obligation
The CAA has two Defined Benefits Pension Plans, both of which require contrittation
be made.

Defined Benefit PlanGratuity

Gratuity is a Defined Benefit Plan. The Authority is liable to pay gratuity in terms of the
relevant statute. In order to meet this liability, a provision is carried forward in the
oFrftlFyOS aKSSiz SldA@lItSyd G2 F+y Kteldyd O
month of financial year of all employees for each completed year of serving commencing
from the first year of service. The resulting difference between brought forward provision

at the beginning of a year and the carried forward provision atdhd of a year is dealt

with in the Income Statement.

The provision for Gratuity has been calculated for employees who have completed a
YAYAYdzY LISNA2R 2F 2yS &SI NR&a AcioBINgVA BS Ay
accumulated provisin for the employees who completed over 1 year as at 31.12.2017 is
Rs. 9,070,724.8).

CAA has obtained the approval to invest gratuity provision separately. Investment for
gratuity has been calculated for the employees whose service period is over five years.
Below mentioned is the summery of gratuity investment as at 31/02/2and balane to
be invested.

Rs.

t NEGAAAZ2Y F2NJ AN GdzaGe SYLIX 2@ $436483338&NaA OS
at 31.12.2017

Investment made as at 01.01.2017 17,679,313.40
Provision Available for Investment 2017 8,000,000.00
Invested for 2017 at 30/01/2018

Total Investment 25,679313.47

Balance to be invested as at 31.12.2017 16,969,021.00

The accumulated balance to be invested is availabiee the General Treasury has not
released the sufficient fund for the investment.

Defined Contribution Plans / Employee Provident Fund & Employee TFustd

All employees are eligible for EPF & ETF contributiofine with respective statutes and
regulation. Contribution to Provided Fund and Trust Fund covering the employees are
recognized as an expense in the Income Statement.
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4.3

4.4

The Authority contributes 15% and 3% of gross emoluments of employee to Employee
Provident Fund and Employe€&sust Fund respectively.

Contingent Liabilities
There are 47 court cases against Consumer Affairs Authority as at 31.12.2017 and these

cases categories as per section of CAA Act, which are as follows.

Section No of Cases
13, 30 33
20(5), 10(112(2) 14

Most of these court cases filed against decision given by the CAA on behalf of consumers.
There some cases against the published gazettes or a section of the gazettes by CAA.
However, quantify the value of contingences @& done, since most of aggrieved parties
are expecting reverse the Authority decision, amend or cancel the published gazettes.

Department of National Budget & Department of Management Service has approved to
pay Bonus to the employees of CAA for flears 2014, 2015 and 2016.This payment was
made in the current year, but no provision has been made due to uncertainty of the
approval. The payment has been now adjusted as prior year adjustment.

Income

Revenue Recognition

Revenue is recognition tihe extent that it is probable that will flow to the CAA and the
revenue can be reliably measured.

Interest Income

Interest income for fixed deposits is calculated and recorded using nominal interest rate
(NIR). Average interest rate of the fixed deijis is 11%. Therefore, the interestincome of
the year more than the previous year.

Government Grants

Government Grants are recognized where there is reasonable assurance that the grant
will be received and all attached conditions will be compligtth. When the grants relates

to an expense item (recurrent grant) it is recognize as income over the period. When the
grants relates to an assets item (capital grant) it is recognize as Deferred Income and
released income in equal amounts over the expédife of the related asset.

Where the CAA receives the Non monitory grants, the asset and grant are recorded gross

at nominal amounts and released to the Income Statement over the expected life of the
asset. (IAS 20)
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The Chairman,

Consumer Affairs Authority

Report of the Auditor General on the Financial Statements of the Consumer Affairs
Authority for the year ended 31 December 2017 in terms of Section 14(2) (c) of the
Finance Act No. 38 of 1971

The audit of financial statements of the Consumer Affairs Authority for the year ended 31
December 2017 comprising the statement of financial position as at 31 December 2017 and
the statement of financial performance, statement of changes in equity and cash flow
statement for the year then ended and a summary of significant accounting policies and other
explanatory information, was carried out under my direction in pursuance of provisions in
Article 154(1) of the Constitution of the Democratic Socialist Republic of Sri Lanka read in
conjunction with Section 13(1) of the Finance Act, No. 38 of 1971 and Section 50 (3) of the
Consumer Affairs Authority Act, No. 9 of 2003. M); comments and observations which I
consider should be published with the Annual Report of the Authority in terms of Section
14(2)(c) of the Finance Act appear in this report. A detailed report relating to this Was issued
to the Director of the Authority on 11 June 2018.

1.2 Management’s Responsibility for the Financial Statements

Management is responsible for the preparation and fair presentation of these financial
statements in accordance with Sri Lanka Public Sector Accounting Standards and for
such internal control as the management determines is necessary to enable the
preparation of financial statements that are free from material misstatements, whether

due to fraud or error.
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